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ENGLISH VERSION

1 Answer any one of the following : 14

(1) Explain the meaning of corporate communication and clarify in
detail the concept of corporate communication.

(2) Narrate in detail the relation between corporate communication
and public.

2 Answer any one of the following : 14

(1) 'Corporate communication is the best tool to increase social
awareness'. Analyze the sentence.

(2) 'Corporate communication is not an advertisement and advertising is
absolutely not a corporate communication'. Clarify the sentence.

3 Answer any one of the following : 14

(1) 'Good corporate communication can accelerate the speed of
development.' In context to sentence discuss the topic of
development and corporate communication.

(2) Make an analytical note on origin and current scenario of corporate
communication.

4 Write short notes : (any two) 14
(1) Employee and corporate communication.
(2) International context of corporate communication.

(3) Corporate communication and publicity.

5 Answer in brief : (any two) 14

(1)  Which are the virtues required to be a good corporate
communicator ?

(2) Narrate the importance of corporate communication.

(3) Make a note on propaganda and corporate communication.
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